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ProductCatcgorylD The ProduceCaregory D is nsed 0o umiguely Primary Keyw

identily different owpes of caregones. 3
Caregory™Name The name of the corresponding, catesony:
SubCategory

ProductSubCaregory LTy The Producr SubvCarcgory D uniguely idencifics Primary Key
the sub-caieporics that badong o cach produc.
SubCategory™ame The mame of the comesponding sub-caregary
ProduciC aregaryi [ The Pradincr Caregory 1D o wwhich the sub- Befers o the Canepgey
catepory belongs (ProduceCarceoTID
Product

ProductID) The product code for rthe respective prodocr, and Promary Kev
witll be the primary key for the Producy Talbde

ProductiName The namic of the produocr

Productl rescriprion Gives a bricf desciiprion abowr che praosdocs,

SubCarcgoryTlD Destribes the sib-category the product belongs oo

DareOProducrion Drare when the cormesponding prodocy was “dd{ Sy Yy
manufacrured.

LastDee The last dare the shipping was made o the

Offurchase warehouse.

Currentdnvyeneonlowel The numbcr of products thar are correnidly pocsens
in ehe- invenmory of the producs.

StandardCost The siandand poce for the pooduct.

ListPrice The listed price for the produce.



Drscrrmcineed LFecd w0 fnd whether the manofacroring of o ¥ o TINT |
partcular producs has been disoontimsoed. E

Discontinieed T ee The daze when che prodoce: mmanuiGorsre was R W P e T
discomtinmised.

PromotionOffers

PromotionOHec TTY It i< used o andgucly donly the varos Priosary Kew |
promoticon otiors
Promocion Trpe The type of offers given Dhscrasmes, o '.:F'-u.c
Gen Owc oo, ooy
DixcoantPercencagne: The poroontage of divcouny given on cthe Lise Praoe |
of the produoce. |
Complimmentary Prodace Complimencery prodocms thar meight be offered :
weith a produce. |
TRt YO FerExpiny The dare when the affer sall expare ~dd sy Bofrmar
ProductMfer

EProvedapc e T Refors o a prodocy o the prodocr eable oo FPrimmary Bow. |
which the offor is o be mmasdc. Refers 1o Produss {(Prodedc i TN

Promorimoni iert T Refers 1o the promotion offcr that is oo be Pramacy ey |
siven wich & producs Ruofrrs oo Prosmsoekcnd g

{ Prosrmorsn U e 1))

I i The Gare ITY for each dare for omndguely adenmfyang s B |
cach dave. ~ = |
|
12are The corresponding dae. Sl oy wy " orasa !
1
- i 5 - T U

Day O ek The nanic of the day of the wisk: Dy SN, S p——

Thursdayv, Fraday, Sl

WoieekOriMnonrh The weok mumiber worot. che rmomcb (L. 2. 5%}




(Conrinued)

Week(OYear Describes the category the prodouc boomnss o, LA 23 2"
- - i J=u T Felberwase
MonchMNarme Coneains the month name of the year T =
e )
MionrhOF Y ear The mronch number jin the wearn 1. 2. % S
e The guarter periced of dhe cormcsponding vwoar [E. 2,3, %)
Year Conmins the corresponding wear “vyyy forooar

MAprkeec [T Uniiguiedy idenrifies the soore seaups. Priomary Hew

Pelarker INamc The =ooee sengy baced on which the sooae (Hyporrmariores S

D"I_'K:rm_

Operator__ Type

D precayor_ T Idermnrifyes rhe cvpe of operarion. Primmary ey
Opreracor The sype of working of the ootdet soore Comparsy {Operaned
Fromehices | e

Each ssore has a respocrive Seornc T Tewill e I
Sea T i = o v Prioary By
i used o uniguely idoEfy varfons sooos: -. 1
Plartooc Ty The marker Lo of chie sTtore. R}:"-—;;JZ”;E!‘& Z"-.—‘E:rkg::_
y 'y o~ Riers oo dise {hperzsge  Tepse
Orperamoril) The working cype of the szore. = e x
Ferrieooy L) It contmns dhe sooooory thar dhe stooc belosmess oo Refers 1o the Terrmogw Tabde

Opening Tine The gmc when theo corresponding store opems. 24 horars Sorrmuss



$
T T

Ll.m-m.-g Time The time when the -.-.':rrrq:h:mdlnr e e 24 hesgars formis
Eita:ntrl._"l‘p-c-nU_uu Coniains the daie w lsean thie sbiors = s Uprricd bl ooy ey B —_.1.
Territo ry

Jliﬂ'l'l'ﬂ'itl edqtl TErriImey .||||.|[|rr'|'|. 1T ﬂ1r .r"!_'lrr.'ﬂ

Termmeyloile Primary Kor
Tabile 2 |
- Thi tame of the sy corrspondine o the {
lerrimory -
IETTITOTY Codic. |
Ly The cary in which the termmrny is prceent |
St The wrare oo which che Fe [ s g I_'I_'Ii_l_lj‘p [T

SalesTransaction

TransacronlD [dencifics every wale that wio made Primary Kew
Transacrion e Comtaing the date the sales were made. Rediers m rher Time ‘.'..i-i.+
onmins the 1LY af - i
LT " :1; e 153 of the scooe from wihere the sale Frfrr ro the Sacerss T-I‘-‘_-
wran mmade. {
Producr Ty Cobititie the 11 of the prodocs vhan was sold Fatrms o el Drosdoa i+3'.4
L.‘tumtinﬂl}nir.ud Ciotviatis ithe Queantiry of e p'r::-il.;.n ninlcd |
i
|
.r I i : Comminae the soral arreesanl of the sale meaalec for vha LElrs A oy = Iglr-.?\-.-'* -

entrespornding prodocs LinitPrice |
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PK | Operator 1D

PK | Territory B
e
ity
Siate

PR | OwutlegiDy

Markal_MNarme

PK

PromotionCOfferiD

PromotionTypea
DiiscountAmount
ComplimentaryProduct
DateOMDfferExpiry

PK.FK1
PK.FK2 | PromotionOfieriD

Closing T ome

-

1 TransactionDats

FiK3 ProductiD

ToRalAaTrourst

g
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Figure 7.2 Logical dara model for TenToTen Stores.
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Figure /.11

Figure 7.12
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Product
Dimension

product code
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Sales Fact Table

Timea
Dimension

time code

product code

time code

Geography
Dimension

district code

customer code

District code

Revenue
cost

units sold
net profit

Customer
Dimeansion

customer code







